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Strengths of Mobile Marketing from the Marketers Point of View
Mobile banking is a marketing strategy which is digitized, multi-channel and targets audience on their tablets, smartphones or/and other mobile devices through email, short message services (SMS), websites, apps and social media. Marketers have taken a marketing strategy where they develop a mobile strategy which is unique and based on target and industry audience.  It is true that every organization, firms and brands will develop a unique way so as to attract their own customers.  Therefore, a mobile marketing strategy is mostly about personalization and customization and what fits their customers. The literature will intensively discuss mobile marketing strengths from the marketer’s view point.
Omnipresence
One of the strengths of mobile marketing to the marketers is that it is omnipresence (Andrews et al., 2016). This is because mobile phone users are over the world and the phone is on reach on their arm. Also, the internet is readily available in most parts of the world and is within a click. Therefore, the customers are always on reach and hence information is widely shared. This increases the marketing efforts of marketers and most of their products and services are widely advertised hence the purchasing power will increase. 
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Management of Data and Targeting Errors
According to Hofacker et al. (2016), secondly, mobile marketing improves the management of data and targeting errors are reduced. Marketers can send personalized messages to mobile phones of different customers according to the products they need. This reduces the errors of targeting the wrong audience for advertisement of products and services by marketers. Thus, customer relationships between the marketers and consumers improve due to the fact that the marketers have one on one conversation with them. Integrity also increases and the customers are well satisfied. 
Time Relevance
Thirdly, the other strength is that there is improved time relevance. This is because there is always-awareness of the customers and always-availability nature of the mobile devices making the communication to be timelier than any other communication channel.  Furthermore, the use of mobile MMS/SMS and mobile internet enable messages to be on point, informative and able to support conversations that rarely exist in web marketing (Andrews et al., 2016). Also, the response of SMS is faster than that of email and postal mail. This is likely to improve the quality of conversations targeting marketing.
Locating Awareness of Customers
 Another strength of mobile marketing is the location awareness of the customers. The marketers are readily and easily able to be aware of the location. According to Hofacker et al. (2016), location is critical in coming up with a relevant conversation between customers and 
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marketers. This is because they are aware of the interest and needs concerning the area. The location also provides quality data and information which is proximal and contextual when providing location-based products and services to appease the customers.
Intimacy between Marketers and Customers
The fifth strength is increased intimacy between marketers and customers. This because sharing of mobile phone is mostly unheard of and it is less common than sharing of personal computers. Mobile marketing enables marketers to know what customers like, what they dislike, their strengths and weakness (Andrews et al., 2016). They know what products make them happy and what interests them. Furthermore, they know what they dislike and hence marketers try to avoid that. Trust and respect are built and hence marketers are able to sell more and increase their profits.  
Instantaneous Results
According to Hofacker et al. (2016), mobile marketing also has instantaneous results, that is, the results are felt instantly not like other forms of marketing. This is because mobile phones are always on reach and one does not leave the house without it. In addition, messages are received instantly when the phone is on and hence marketing messages are always read on time and if the customer is pleased with the products or services they purchase immediately.
Easy To Work With
The other strength of mobile marketing to marketers is easy to work with (Andrews et al., 2016). Unlike other marketing strategies, mobile marketing is easy as it only involves sending of 
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messages to mobile users either through SMS/MMS or through mobile internet. This also makes it a cheaper way of marketing strategy. The strategy is also very convenient to the creators of what to market and the scope is easier for marketers. On the other hand, the content which is simple also adapts very well to customers.
Easily Tracked
Another reason for its strength is that response is easily tracked. The response from customers directly reaches marketers and they are able to rectify if it is a mistake or improve marketing strategies leading to increased convincing of customers. According to Hofacker et al. (2016), communication to the masses is made easier since the owners of mobile phones are everywhere and viral potential is huge. Users most of the time will share a good product with their friends and hence the marketer's benefit.  
Strength to Marketers
[bookmark: _GoBack]Mobile marketing is also a strength to marketers because they benefit from the micro-blogging through social platforms such as Instagram, Facebook, Twitter and Snapchat. The social media have a great influence on youths mostly and have power to influence the marketing of the people (Andrews et al., 2016). Therefore, this will greatly help marketers get their products over to consumers and if they are satisfied with them they will purchase.
In a nutshell, having discussed the strengths of mobile marketing such as omnipresence, management of data and targeting errors, time relevance, locating awareness of customers and intimacy between marketers and customers shows that mobile marketing strategy is on the rise 
Walberto Acevedo 70782, BAM 306 Principles of Marketing, Unit 4 
and marketers should embrace this strategy. Furthermore, strengths such as instantaneous results, easy to work with, easily tracked and strength to marketers proves that it will be among the best marketing strategies over the years. Although it may have some disadvantages, it will be the best decision for a marketer to make and either it will become one of the necessities. 
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